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Message from the Dean 
Greetings,

Just over ten years ago the College of Communication, Information, and Media was 
formed.  While the pairings of academic units were logical, uniform communication 
materials were never created to reflect the “marriage” of these units.  It is the 
intent of this guide to provide each academic unit with a resource for preparing 
communication materials that help establish a visual identity for the college and  
connect academic units to each other and the college.  As “a rising tide raises all 
boats,” each unit’s materials will now add visibility to the remaining programs, and our 
limited marketing communication dollars will work harder for us.

For the style guide to be successful, the full cooperation of all four academic units will 
be required.  

I would like to thank the following volunteers who contributed as members of the 
Style Guide Interest Group: John Dailey, Lori Demo, Ken Heinen, Jim Needham, 
Barry Umansky and Marilyn Weaver.  Special thanks go to Jennifer George-Palilonis 
who responded so successfully to input from the committee in creating such an 
exceptional communication resource.  

This guide should be updated every two-to-three years, or as deemed necessary. 
Suggestions for future editions of the guide should be forwarded to the dean’s office.

Roger M. Lavery

June 30, 2006
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DESIGN PHILOSOPHY

Design Philosophy
The College of Communication, Information, and Media is comprised of four aca-
demic units: Center for Information and Communication Sciences, Department of 
Communication Studies, Department of Journalism and Department of Telecommu-
nications. The college and its respective departments each publish and distribute nu-
merous promotional and informational materials on a regular basis, including annual 
reports, brochures, fliers, newsletters, posters, CDs and Web sites. It is important that 
the design of these pieces reflects a typographic and stylistic unity that communicates 
that these units are all related and that they share an affiliation with the college. Thus, 
the purpose of this manual is simple: to establish guidelines for how these materials 
should be designed and to explain the rules for how the typographic palettes devel-
oped for the college and its units should be implemented.

The process that led to the development of this style guide included review of a num-
ber of typefaces and ways to create a visual identity for each department and the 
college. Likewise, consideration was given to how departments should identify them-
selves, the college and the university on any piece developed for either internal or 
external audiences. 

After a number of different options were reviewed, a style guide interest group, led by 
the College of Communication, Information, and Media Dean, Roger Lavery, decided 
to pursue an approach that provided each department with some degree of individu-
ality, while maintaining a significant degree of typographic unity among departments 
and the college. The “siblings” metaphor was adopted, with the idea that we are all 
related as siblings under the same parent, CCIM. Thus, we share many aesthetic fea-
tures, while still maintaining a degree of individuality in our looks. The specific ways in 
which this has been achieved is outlined in descriptions of the type palette that follow.

It is important to note that the actual design on any one piece should be fresh, differ-
ent and visually interesting. Other than the basic rules established for placement of 
the college identification or university logo, type styles or color palettes, there are few 
specific guidelines for how individual pieces should “look.” Designers should feel free 
to reflect the tone, content and purpose of any single piece in unique and innovative 
ways.



PMS 199
0C, 100M, 65Y, 0K

BLACK 40 PERCENT BLACK

PRIMARY COLORS

SECONDARY COLOR COMBINATIONS

PMS 199
0C, 100M, 65Y, 0K

BLACK 40 PERCENT BLACK

PMS 199
0C, 100M, 65Y, 0K

BLACK 40 PERCENT BLACK

TINTS

PMS 199
0C, 100M, 65Y, 0K

PMS 199
0C, 100M, 65Y, 0K

PMS 199
0C, 100M, 65Y, 0K

Secondary colors may be used on pieces that require a more unique 
look and feel, such as invitations, programs or posters.

BSU red, black and 40% black are the primary colors in the col-
lege palette. Any time red appears in a piece, it should be the mix 
shown below. This is the official university color, and it is inap-
propriate to use any mix of red other than this one. Due to the 
high intensity of this shade of red, it is best used as an accent color 
rather than as a dominant color in a design.

The following 
colors should be 
used as back-
ground tints 
when large 
amounts of text 
type are placed 
inside a colored 
box in a design.

Color Palette
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IDENTIFYING ELEMENTS: UNIVERSITY LOGOS

University Logos
The Beneficence shield mark cannot be used 
without the logo type, except in special situa-
tions such as building signage and promotional 
materials. In these cases, the shield mark must 
be close to the BSU name for association.

Never crop any part of the Beneficence shield mark. If done with 
care, the image of Beneficence , extracted from the shield, may be 
used alone as a design element. Only then can it be cropped.

The size of the Beneficence shield mark should be proportionate to 
the piece you are designing.

University Communications prefers that the Beneficence shield 
mark appear prominently on the front of all pieces that will be 
distributed to an external audience. However, when design or content–such as with 
exceptionally small pieces or department newsletters–makes front placement difficult 
or impossible, the Beneficence shield mark may be placed on the back of a piece or in 
the mailing label area.

On pieces that will be distributed to an internal audience, the Beneficence shield mark 
may be forgone for design or content purposes. In these cases, the BSU name may ap-
pear either in the logo type style or, when small identification is called for, in 12 point, 
Myriad Pro Bold, all caps, as shown:

BALL STATE UNIVERSITY



College of Communication, Information, and Media

College of Communication, 
Information, and Media 

College 
of Communication, 
Information, 
and Media

College Treatment: Big Caslon Medium
The college name type logo should appear on all pieces published by the four units. 
The logo should be placed as an eps file. The file is called: CCIMTypeLogo.eps and has 
been provided to each unit for use in department pieces. 

The size of the college identification should be proportionate to the size of the piece. 
The placement of the college identification should generally be at the top or bottom of 
the front page of a piece. The college identification may be on one line as shown:

Or on two lines, as shown:

Or on four lines, as shown:

Design should dictate which of the three arrangements should be used, and alignment 
may be centered, left or right, depending on design requirements.

n Small pieces, such as invitations, CDs, and others measuring 1/2 a letter-sized page  
    or smaller should set the college identification in 16-20 point type.
n Pieces such as fliers, folders, and others measuring between 1/2 and a full letter- 
    sized page should set the college identification in 20-30 point type.
n Larger pieces, such as posters measuring 11 x 17 inches or larger should set the  
    college identification in 30 point type or larger.
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IDENTIFYING ELEMENTS: DEPARTMENTS

Department names 
Each department in the College of Communication, Information, and Media should 
make use of Myriad Pro Condensed when it identifies itself in large display type. Like-
wise, all departmental newsletter names make use of Myriad Pro Condensed.

Each department has a signature design for its name, which should be used consis-
tently when pieces call for the department name to appear in large display type. The 
design styles for each department are as shown:

Center 
for Information 

and Communication 
Sciences CICS

Department of 

Journalism
Studies

Communication
Department of 

Telecommunications
Department of 



Department names 
When the department name need only appear small on a piece, it should be set in 12 
point, Myriad Pro Bold, all caps, as shown:

Center for Information and Communication Sciences

Department of Communication Studies

Department of Journalism

Department of Telecommunications
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IDENTIFYING ELEMENTS: LETTERHEAD & ENVELOPES

University Letterhead
All letterhead and envelopes used for external communications must adhere to a stan-
dard university style. Stationery is printed at University Printing and Duplicating. For 
ordering information, call 285-8420.

Size
8 1/2” x 11”

Typography
Address Block: Adobe Garamond, 
8.5 pt. over 10.5 pt. leading
Department Name: 8.5 pt. over 
14 pt. leading; small caps

Color
Type: Black
Rule in Logo: PMS 199

OFFICE OF THE DEAN (OFFICE OR DEPT. NAME)
COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA
BALL COMMUNICATION BUILDING, ROOM 210

Muncie, Indiana 47306
Phone: 765-285-6000
Fax: 765-285-6002 

* example not to scale



Note Cards

Center for Information 
and Communication Sciences

College of Communication, 
Information, and Media

Office of the Dean

College of Communication, 
Information, and Media

OFFICE TYPE
Myriad Pro 
Black Condensed
16 pt.

COLLEGE ID
Big Caslon Medium
15/18 pt.
This is used with 
“Office of the Dean” 
cards.

COLLEGE ID
Big Caslon Medium
12/14 pt.
This is used with 
department-specific 
cards.
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IDENTIFYING ELEMENTS: NOTE PADS

College of Communication, Information, and Media

Office of the Dean

Ball State University

College of Communication, Information, and Media

Department of Journalism

Ball State University

Note Pads
OFFICE TYPE
Big Caslon Medium
22 pt.

OFFICE TYPE
Myriad Pro
Bold Condensed
22 pt.

COLLEGE ID
Big Caslon Medium
12/14 pt.

UNIVERSITY ID
Trajan
11 pt., small caps
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IDENTIFYING ELEMENTS: TYPE

Type Palette Philosophy 
Each academic unit within the College of Communication, Information, and Media, as 
well as the college, will make use of a shared sans serif typeface (Myriad Pro) for most 
minor typographic elements. Each academic unit has been assigned a display type-
face that is unique to the unit. Likewise, each unit will share the same serif typeface for 
body copy (Utopia). 

For other display type elements, such as headlines, titles and type that identifies 
the purpose of a particular piece, each unit has been assigned its own serif typeface 
(unique display faces for each unit are defined in the pages that follow).

The shared palette, consisting of Myriad Pro and Utopia, helps create a unified visual 
identity for the departments and college, making it clear to an outside audience that 
these entities are all related under a single college. The unique typefaces assigned to 
each department provide those units with a means for creating an individualized look 
for the pieces they produce.
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IDENTIFYING ELEMENTS: FONT MENUS–COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA

SHARED SANS SERIF: MYRIAD PRO

College Type Palette
UNIQUE DISPLAY TYPE: CASLON CONDENSED

Caslon Condensed is used for display 
type that is unique to the content in a 
specific piece. For example, Caslon Con-
densed should be used for headlines in 
newsletters and annual reports or col-
lege-specific titles or slogans in fliers, 
brochures and folders.

Myriad Pro is used by the college and 
all departments. All minor display type 
elements, as well as text type elements 
(excluding body copy), make use of one 
of the nine weights of Myriad Pro.

Myriad Pro Black Condensed
Myriad Pro Bold Condensed
Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Light
Myriad Pro Italic

Caslon Bold Condensed
Caslon Black Condensed
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IDENTIFYING ELEMENTS: FONT MENUS–CENTER FOR INFORMATION AND COMMUNICATION SCIENCES

SHARED SANS SERIF: MYRIAD PRO

CICS
UNIQUE DISPLAY TYPE: DIDOT

Didot is used for display type that is 
unique to the content in a specific piece. 
For example, Didot should be used for 
headlines in newsletters, or depart-
ment-specific program names in fliers, 
brochures and folders; or names of spe-
cific projects highlighted in promotional 
pieces (i.e., “Applying for ICS graduate 
study,” “Student Social Learning Pro-
gram,” or “Combine your potential with 
our results”).

Myriad Pro is used by the college and 
all departments. All minor display type 
elements, as well as text type elements 
(excluding body copy), make use of one 
of the nine weights of Myriad Pro.

Myriad Pro Black Condensed
Myriad Pro Bold Condensed
Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Light
Myriad Pro Italic

Didot Bold
Didot Regular
Didot Italic
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IDENTIFYING ELEMENTS: FONT MENUS–DEPARTMENT OF COMMUNICATION STUDIES

Communication Studies
UNIQUE DISPLAY TYPE: MILLER

Miller is used for display type that is 
unique to the content in a specific piece. 
For example, Miller should be used for 
headlines in newsletters, or department-
specific program names in fliers, bro-
chures and folders; or names of specific 
projects highlighted in promotional 
pieces (i.e., “Communication Liberal Arts 
& Sciences Masters Program,” “Graduate 
Assistantships,” or  “Debate teams have 
banner year”).

SHARED SANS SERIF: MYRIAD PRO

Myriad Pro is used by the college and 
all departments. All minor display type 
elements, as well as text type elements 
(excluding body copy), make use of one 
of the nine weights of Myriad Pro.

Myriad Pro Black Condensed
Myriad Pro Bold Condensed
Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Light
Myriad Pro Italic

Miller Bold
Miller Roman
Miller Italic
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IDENTIFYING ELEMENTS: FONT MENUS–DEPARTMENT OF JOURNALISM

SHARED SANS SERIF: MYRIAD PRO

Journalism
UNIQUE DISPLAY TYPE: CHRONICLE

Chronicle Condensed is used for display 
type that is unique to the content in a 
specific piece. For example, Chronicle 
should be used for headlines in newslet-
ters, or department-specific program 
names in fliers, brochures and folders; 
or names of specific projects highlighted 
in promotional pieces (i.e., “News Illus-
trated,” “Journalism Graphics Sequence,” 
or “Design your future. Write your own 
ticket. Picture your success”).

Myriad Pro is used by the college and 
all departments. All minor display type 
elements, as well as text type elements 
(excluding body copy), make use of one 
of the nine weights of Myriad Pro.

Myriad Pro Black Condensed
Myriad Pro Bold Condensed
Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Light
Myriad Pro Italic

Chronicle Bold
Chronicle Semi
Chronicle Roman



SHARED SANS SERIF: MYRIAD PRO

Journalism
UNIQUE DISPLAY TYPE: CHRONICLE

Chronicle Condensed is used for display 
type that is unique to the content in a 
specific piece. For example, Chronicle 
should be used for headlines in newslet-
ters, or department-specific program 
names in fliers, brochures and folders; 
or names of specific projects highlighted 
in promotional pieces (i.e., “News Illus-
trated,” “Journalism Graphics Sequence,” 
or “Design your future. Write your own 
ticket. Picture your success”).

Myriad Pro is used by the college and 
all departments. All minor display type 
elements, as well as text type elements 
(excluding body copy), make use of one 
of the nine weights of Myriad Pro.

Myriad Pro Black Condensed
Myriad Pro Bold Condensed
Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Light
Myriad Pro Italic
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IDENTIFYING ELEMENTS: FONT MENUS–DEPARTMENT OF TELECOMMUNICATIONS

SHARED SANS SERIF: MYRIAD PRO

Telecommunications
UNIQUE DISPLAY TYPE: MINION

Minion Condensed is used for display 
type that is unique to the content in a spe-
cific piece. For example, Minion should 
be used for headlines in newsletters, or 
department-specific program names in 
fliers, brochures and folders; or names of 
specific projects highlighted in promo-
tional pieces (i.e., “Talent Workshop,” or 
“Programs in Telecommunication”).

Myriad Pro is used by the college and 
all departments. All minor display type 
elements, as well as text type elements 
(excluding body copy), make use of one 
of the nine weights of Myriad Pro.

Myriad Pro Black Condensed
Myriad Pro Bold Condensed
Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Light
Myriad Pro Italic

Minion Bold
Minion Roman
Minion Italic
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MAJOR DISPLAY TYPE EXAMPLES: COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA

College: Caslon Condensed
Display type may be defined differently, depending on what type of piece you are 
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure, 
is defined as the type used to display the title of the program being promoted.  

The College of Communication, Information, and Media makes use of various weights of 
Caslon Condensed. The type set in Caslon Condensed is highlighted with a yellow box.
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MAJOR DISPLAY TYPE EXAMPLES: CENTER FOR INFORMATION AND COMMUNICATION SCIENCES

CICS: Didot
Display type may be defined differently, depending on what type of piece you are 
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure, 
is defined as the type used to display the title of the program being promoted.  

CICS makes use of various 
weights of Didot. The type 
set in Didot is highlighted 
with a yellow box.
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MAJOR DISPLAY TYPE EXAMPLES: DEPARTMENT OF COMMUNICATION STUDIES

Communication Studies: Miller
Display type may be defined differently, depending on what type of piece you are 
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure, 
is defined as the type used to display the title of the program being promoted.  

Communication Studies makes use of vari-
ous weights of Miller. The type set in Miller is 
highlighted with a yellow box.
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MAJOR DISPLAY TYPE EXAMPLES: DEPARTMENT OF JOURNALISM

Journalism: Chronicle
Display type may be defined differently, depending on what type of piece you are 
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure, 
is defined as the type used to display the title of the program being promoted.  

Journalism makes use of various weights of Chron-
icle. The type set in Chronicle is highlighted with a 
yellow box.



Telecommunications: Minion
Display type may be defined dif-
ferently, depending on what type 
of piece you are working on. For 
example, major display type in 
a newsletter is defined as story 
headlines. However, major display 
type for a promotional piece, such 
as a flier or brochure, is defined as 
the type used to display the title of 
the program being promoted.  

Telecommunications makes use 
of various weights of Minion. The 
type set in Minion is highlighted 
with a yellow box.
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MAJOR DISPLAY TYPE EXAMPLES: DEPARTMENT OF TELECOMMUNICATIONS
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SHARED TYPE PALETTE: BODY COPY

Warren Watson, director of the 
J-Ideas project in the Depart-
ment of Journalism, spoke at 
an international conference on 
newspaper readership Dec. 13 
– 14 in Dubai, United Arab Emir-
ates.

Working with two other 
international experts, one from 
Australia, the other from Swe-
den, Watson discussed newspa-
per readership with participants 
from newspapers in Singapore, 
India, Saudi Arabia, Indonesia, 

The secondary education 
sequence includes courses 
designed to prepare pro-
spective teachers in diverse 
areas of journalism.

In addition to basic in-
structional areas, teachers 
must be prepared to teach, 
an emphasis is placed on 
developing advising skills 
for newspapers and year-
books as well as curricular 
planning and classroom 

Ken Dautrich was one of the princi-

pal investigators for a study focusing 

on First Amendment knowledge and 

attitudes of high school students, 

teachers and administrators.

STANDARD BODY COPY
Utopia Regular
9.5/11 pt., -10 track
Standard body copy is used in newsletters 
and other publications with large amounts  
of body copy.

MEDIUM BODY COPY
Utopia Regular
11/13 pt., -10 track
Medium body copy is used when more em-
phasis is to be given on descriptive text. Used 
primarily for promotional materials.

LARGE BODY COPY
Utopia Regular
18/27 pt., 
-20 track
Large body copy 
is used on larger 
pieces, such as 
posters.

3 Levels of Body Copy
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BYLINES, STORY LABELS, JUMP LINES, TAGLINES
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SHARED TYPE PALETTE: PHOTO CAPTIONS & CREDITS

By MIRANDA MULLIGAN

A new school year always 
brings about changes and a 
myriad of fresh faces. Among 
the new faces will be the newly 
named dean of the College of 
Communication, Information, 
and Media (CCIM), Roger 
Lavery.

A major concern for the 
recently named dean is the con-
solidation of media. News cen-
ters have been fusing resources 
for years and journalists are 
being asked to do a lot more 
with less, Lavery says.

SUGGESTED MINORS
“We are up on the age of the 

multimedia journalist,” Lavery 
says, “and academic units that 
can produce that type of gradu-
ate will be at the forefront of the 
market.” 

Lavery, former dean of the 
School of Communication at 
Northern Arizona University 
(NAU) in Flagstaff, Ariz., was 
instrumental in the develop-
ment of a converged newsroom 
at NAU. Lavery found inspira-
tion to partake in the forward-
looking newsroom project after 
visiting CCIM and particularly 

See DEAN on page 5

Small Type Treatments

BYLINES
Myriad Pro Bold
9/10.5 pt., all caps

JUMP LINES
Bold Word: Myriad Pro Black Condensed
9/10.5 pt., all caps
Text: Myriad Pro Regular
9/10.5 pt.

Taglines are notes that go at the end of a 
block of body copy. 

TAGLINES
Myriad Pro Italic
9/10.5 pt. 

STORY LABELS
Myriad Pro Condensed Black
12/11 pt., all caps
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BYLINES, STORY LABELS, JUMP LINES, TAGLINES
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SHARED TYPE PALETTE: PHOTO CAPTIONS & CREDITS

Mike Banas, account executive and intern manager  for Ogilvy PR in Chicago, gives 
senior PR major Courtney Edmonds advice on streamlining and improving her 
portfolio on Friday, October 14, 2005 during the Journalism Department’s Alumni 
Weekend.  Photograph by Amanda Goehlert

PHOTO CAPTIONS
Myriad Pro Bold
9/10 pt.

PHOTO CREDITS
Myriad Pro Italic
9/10 pt.

Photographs

        What makes a good photograph:
1) Interaction of people in the picture
2) Fill the frame with your subject
3) Large enough head size to be clearly seen
4) High angles, low angles and framing are more dramatic
5) Backgrounds contribute to or detract from content
6) Layers of information in the foreground and/or background
7) Feeling of motion using stop action, pan or blur techniques
8) Simple pictures are more easily understood
9) Sharp focus
10) Subject clearly featured
11) Imaginative use of light
12) Normal contrast: not flat or too much contrast
13) Digital image size:

o	 Screen resolution is 72 dpi 
o	 Newspaper resolution is 200 dpi
o	 Magazine, advertising, brochure resolution is 300 dpi

Here are a few ideas to en-
courage excellent captions:
 1) Captions – which are at 
least glanced at by so many 
people – are a critical cred-
ibility component. Make 
sure names are spelled 
correctly!
 2) Write captions in active 
voice. Avoid passive sen-
tence construction.
 3) Tell the reader some-
thing about the photo that 
the image itself doesn’t. For 
example, avoid telling the 
obvious: “John Doe sits on 
a chair reading a book.”
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SHARED TYPE PALETTE: LIFTS & QUOTES, GLANCE BOXES

Pulled Quotes and Lifts
“�Pulled quote 
would go here, a 
pull quote would 
go here relating 
to this story. Pul-
lquote would go 
right here later.”

   NAME LASTNAME,  
   job title here

QUOTE/LIFT TEXT
Myriad Pro Italic
14/17 pt.
Align multiple lines with text, not quote 
marks.

ATTRIBUTION NAME
Myriad Pro Bold Condensed
10/17 pt., all caps

ATTRIBUTION TITLE 
Myriad Pro Regular
8 pt.

Name Lastname
n �TCOM
n �Does these duties right here and here and 

here and here
n �Studying this topic right now

GLANCE LABEL
Myriad Pro Black Condensed

14 pt., all caps

GLANCE TEXT
Myriad Pro Regular

10/11 pt.
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SHARED TYPE PALETTE: SMALL IDENTIFICATION

Small I.D.: The Back Page
In some cases, the university, college and/or department will only need to be identified 
in a small way on the back page of a piece. Or, this small identification may be included 
in addition to larger identification elsewhere.

It is important to note that the University’s policy is that all pieces that are to be distrib-
uted to an off-campus audience should make use of a prominent display of the Be-
neficence shield mark on the front page, excluding a few special circumstances such as 
alumni newsletters.

However, when small identification is appropriate, it should be displayed as such:

Department of Journalism
College of Communication, Information, and Media

Ball State University
Muncie, Indiana 47306

765-285-8200
www.bsu.edu/journalism

If any of the above lines are unnecessary, simply delete them. If there are additional lines 
to be added, do so in whatever order you see fit.

SMALL IDENTIFICATION
Myriad Pro Regular

12/14 pt.



2          College of Communication, Information, and Media

PAGE NUMBER 
Myriad Pro Black
10 pt.

10 spaces

FOLIO LINE 
Myriad Pro Regular 
10 pt.

Folios may be combined with rule lines or background screens for design reasons. 
Also, folios may appear at the top or bottom of a page.

2          College of Communication, Information, and Media

2          College of Communication, Information, and Media

A one-sentence description of 
the story goes right here  
PAGE 22

Contents Label
TABLE OF CONTENTS LABEL
Myriad Pro Black Condensed
24 pt.

TABLE OF CONTENTS TEXT
Myriad Pro Regular
11/12 pt.

TABLE OF CONTENTS PAGE NUMBER
Myriad Pro Black Condensed
11/12 pt., all caps
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Page Furniture Newsletters
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PAGE EXAMPLES

Page Furniture Newsletters

Newsletter nameplates adopt the 
same philosophy as department-
specific logo type. All make use of 
Myriad Pro Condensed, but each 
employs a different structure for a more unique look among departments. All 
newsletters share a basic typographic palette. But each department uses its own 
assigned display typeface for main headlines. The design structure of newsletters 
should be different among departments and between individual issues.



Brochures may be sized 
and designed differently, 
depending on their pur-
pose. All brochures share a 
basic typographic palette. 
But each department uses 
its own assigned display 
typeface for type that 
identifies the main focus 
of an individual brochure. 
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PAGE EXAMPLES

Fliers

Informational fliers and other similar 
promotional pieces are the only types 
of pieces that should be designed with a 
similar structure. These types of materials 
should exhibit the strongest visual rela-
tionship in order to send the message to 
prospective students that these programs 
are housed in the same college on cam-
pus. All fliers share a basic typographic 
palette. But each department uses its own 
assigned display typeface for display type 
that describes the specific program–i.e., 
“journalism graphics” or “ICS graduate 
programs”–being promoted. 



Folders share a basic typographic palette. But each department uses its own assigned 
display typeface for headlines, slogans or titles that are unique to that department.
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Folders
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PAGE EXAMPLES

Annual Reports

Annual reports are similar to newsletters in that they share a basic typographic palette. 
But each department uses its own assigned display typeface for main headlines. The 
design structure of annual reports should be different among departments and between 
individual issues.

,



CDs and DVDs may be 
designed differently, de-
pending on their purpose. 
All CDs and DVDs share a 
basic typographic palette. 
But each department uses 
its own assigned display 
typeface for type that 
identifies the main focus 
of an individual CD or 
DVD.
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CDs/DVDs

,

,
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PAGE EXAMPLES

Posters
Posters may be sized 
and designed differently, 
depending on their pur-
pose. All posters share a 
basic typographic palette. 
But each department uses 
its own assigned display 
typeface for type that 
identifies the main focus 
of an individual poster.

College of Communication, Information, and Media



All units will structure their Web sites like the one seen above. The following rules will 
apply to how content should be displayed:

1) All unit flags except for the college flag will span the width of the middle column.
The college flag (seen on the next page) will span the width of both the middle
and right-hand columns.
2) Content in the middle column should be news content that is regularly updated.
3) The photo presentation that is seen directly under the unit banner should be a flash 
slide show containing 10-15 images that are regularly updated.
4) Content found in the right-hand column is left to the unit head’s discretion and 
should make use of a grey screen behind.

Content
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WEB SITES: banners & Headers

Banners & Headers

Web sites are different from printed pieces in that there are specific typographic styles 
that are dictated by the content management system put in place by the university. 
Thus, there are very few visual elements that we as a college and individual departments 
have control of. Although we do not control the type design and style for the main top 
and left-hand navigational structure, static text and text links, we do control the look 
and feel of our own unit toppers, headers and page structure (all labeled above). And, of 
course, we choose what kinds of content are displayed on our sites.

UNIT TOPPER

HEADERS



College of Communication, 
Information, and Media

Department of 

College of Communication, Information, and Media
TelecommunicationsTelecommunications

College of Communication, Information, and Media

Center 
for Information 

and Communication 
Sciences CICSCICS

Department of 

College of Communication, Information, and Media
JournalismJournalism

Communication
StudiesStudies

Communication
Department of 

College of Communication, Information, and Media

Unit flags should be styled as seen 
here. The college differentiates 
itself to create a hierarchy.

RECENT 

NEWS ARCHIVE

Two levels of headers exist. The 
larger header is used only for 
headers that appear in the middle 
column. The smaller header is 
used for headers that appear in the 
left and right columns.

Units should request that these 
headers be made by Jennifer 
George-Palilonis. They will then be 
provided to University Commu-
nications to be uploaded into the 
content management system.

Banners & Headers
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SPECIAL PROGRAMS: J-IDEAS, SES & NEWSLINK INDIANA

It is understood that departmental units may be home to special programs and projects 
that may need more latitute when it comes to design style. J-Ideas and Journalism Work-
shops, for example, cater to a very specific audience with very specific cotent, and they 
frequently develop unique design styles on a yearly basis for programs that they host. 
Likewise,   is a news source, and too much identification with the college or university 
may send the wrong editorial message.

However, it is recommended that these types of special programs adhere to the styles 
outlined in this guide whenever possible. For example, when making use of a sans serif 
typeface that is not necessarily specific to any unique logo or program style, it is recom-
mended that these organizations make use of Myriad. 

Likewise, it is important that unless it is not appropriate, the university and college iden-
tification styles be strictly adhered to by these programs. Please refer to those pages in 
the style guide that deal with these topics for reference.

Special programs



Credits 
This style guide was developed in the spring of 2006 by Jennifer George-Palilonis, jour-
nalism graphics sequence coordinator. 

Several rounds of prototypes and a number of type combinations were reviewed by 
Dean Roger Lavery, department chairs Nancy Carlson, Glen Stamp, Rayford Steele, and 
Marilyn Weaver and a special interest group formed to advise the dean on college style 
concerns. This committee consisted of Ken Heinen (Journalism), Lori Demo (Journal-
ism), John Dailey (Telecommunications), Peggy Byers Fisher (Communication Stud-
ies), James Needham (Telecommunications) and Barry Umansky (Telecommunica-
tions).

This version of the style guide was submitted on July 1, 2006.
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