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Message from the Dean

Greetings,

Just over ten years ago the College of Communication, Information, and Media was
formed. While the pairings of academic units were logical, uniform communication
materials were never created to reflect the “marriage” of these units. Itis the

intent of this guide to provide each academic unit with a resource for preparing
communication materials that help establish a visual identity for the college and
connect academic units to each other and the college. As “a rising tide raises all
boats,” each unit’s materials will now add visibility to the remaining programs, and our
limited marketing communication dollars will work harder for us.

For the style guide to be successful, the full cooperation of all four academic units will
be required.

[ would like to thank the following volunteers who contributed as members of the
Style Guide Interest Group: John Dailey, Lori Demo, Ken Heinen, Jim Needham,
Barry Umansky and Marilyn Weaver. Special thanks go to Jennifer George-Palilonis
who responded so successfully to input from the committee in creating such an
exceptional communication resource.

This guide should be updated every two-to-three years, or as deemed necessary.
Suggestions for future editions of the guide should be forwarded to the dean’s office.

ﬂé’l\ L™ R g%
Roger M. Lavery

June 30, 2006
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DESIGN PHILOSOPHY

Design Philosophy

The College of Communication, Information, and Media is comprised of four aca-
demic units: Center for Information and Communication Sciences, Department of
Communication Studies, Department of Journalism and Department of Telecommu-
nications. The college and its respective departments each publish and distribute nu-
merous promotional and informational materials on a regular basis, including annual
reports, brochures, fliers, newsletters, posters, CDs and Web sites. It is important that
the design of these pieces reflects a typographic and stylistic unity that communicates
that these units are all related and that they share an affiliation with the college. Thus,
the purpose of this manual is simple: to establish guidelines for how these materials
should be designed and to explain the rules for how the typographic palettes devel-
oped for the college and its units should be implemented.

The process that led to the development of this style guide included review of a num-
ber of typefaces and ways to create a visual identity for each department and the
college. Likewise, consideration was given to how departments should identify them-
selves, the college and the university on any piece developed for either internal or
external audiences.

After a number of different options were reviewed, a style guide interest group, led by
the College of Communication, Information, and Media Dean, Roger Lavery, decided
to pursue an approach that provided each department with some degree of individu-
ality, while maintaining a significant degree of typographic unity among departments
and the college. The “siblings” metaphor was adopted, with the idea that we are all
related as siblings under the same parent, CCIM. Thus, we share many aesthetic fea-
tures, while still maintaining a degree of individuality in our looks. The specific ways in
which this has been achieved is outlined in descriptions of the type palette that follow.

It is important to note that the actual design on any one piece should be fresh, differ-
ent and visually interesting. Other than the basic rules established for placement of
the college identification or university logo, type styles or color palettes, there are few
specific guidelines for how individual pieces should “look.” Designers should feel free
to reflect the tone, content and purpose of any single piece in unique and innovative
ways.
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IDENTIFYING ELEMENTS: COLOR PALETTE

Color Palette

PRIMARY COLORS

BSU red, black and 40% black are the primary colors in the col-
lege palette. Any time red appears in a piece, it should be the mix
shown below. This is the official university color, and it is inap-

TINTS

The following
colors should be
used as back-
ground tints

propriate to use any mix of red other than this one. Due to the when large
high intensity of this shade of red, it is best used as an accent color | .. nts of text
rather than as a dominant color in a design. type are placed

inside a colored
box in a design.

SECONDARY COLOR COMBINATIONS PMS 199

0C, 100M, 65Y, 0K

PMS 199 BLACK 40 PERCENT BLACK
0C, 100M, 65Y, 0K PMS 199
. . N
PMS 199 BLACK 40 PERCENT BLACK
0C, T00M, 65Y, 0K PMS 199

Secondary colors may be used on pieces that require a more unique 0C, T00M, 65, 0K

look and feel, such as invitations, programs or posters.
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IDENTIFYING ELEMENTS: UNIVERSITY LOGOS

University Logos

The Beneficence shield mark cannot be used
without the logo type, except in special situa-
tions such as building signage and promotional
materials. In these cases, the shield mark must
UNTV E RS TITY. beclosetothe BSU name for association.

Never crop any part of the Beneficence shield mark. If done with
care, the image of Beneficence, extracted from the shield, may be
used alone as a design element. Only then can it be cropped.

The size of the Beneficence shield mark should be proportionate to
the piece you are designing.

University Communications prefers that the Beneficence shield BALL STATE
mark appear prominently on the front of all pieces that will be UNIVERSITY.
distributed to an external audience. However, when design or content-such as with
exceptionally small pieces or department newsletters—makes front placement difficult
or impossible, the Beneficence shield mark may be placed on the back of a piece or in
the mailing label area.

On pieces that will be distributed to an internal audience, the Beneficence shield mark
may be forgone for design or content purposes. In these cases, the BSU name may ap-
pear either in the logo type style or, when small identification is called for, in 12 point,
Myriad Pro Bold, all caps, as shown:

BALL STATE UNIVERSITY
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IDENTIFYING ELEMENTS: THE COLLEGE

College Treatment: Big Caslon Medium

The college name type logo should appear on all pieces published by the four units.
The logo should be placed as an eps file. The file is called: CCIMTypeLogo.eps and has
been provided to each unit for use in department pieces.

The size of the college identification should be proportionate to the size of the piece.
The placement of the college identification should generally be at the top or bottom of
the front page of a piece. The college identification may be on one line as shown:

College of Communication, Information, and Media

Or on two lines, as shown:

College of Communication,
Information, and Media

Or on four lines, as shown:

College
of Communication,

Information.,
and Media

Design should dictate which of the three arrangements should be used, and alignment
may be centered, left or right, depending on design requirements.

B Small pieces, such as invitations, CDs, and others measuring 1/2 a letter-sized page
or smaller should set the college identification in 16-20 point type.

B Pieces such as fliers, folders, and others measuring between 1/2 and a full letter-
sized page should set the college identification in 20-30 point type.

B Larger pieces, such as posters measuring 11 x 17 inches or larger should set the
college identification in 30 point type or larger.
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IDENTIFYING ELEMENTS: DEPARTMENTS

Department names

Each department in the College of Communication, Information, and Media should
make use of Myriad Pro Condensed when it identifies itself in large display type. Like-
wise, all departmental newsletter names make use of Myriad Pro Condensed.

Each department has a signature design for its name, which should be used consis-

tently when pieces call for the department name to appear in large display type. The
design styles for each department are as shown:

Ccs
Department of 4

Communication
Studies

Center

for Information

and Communication
Sciences

Department of

Journa

Departmentof 4

Telecommunica

lism

tions
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IDENTIFYING ELEMENTS: DEPARTMENTS

Department names

When the department name need only appear small on a piece, it should be set in 12
point, Myriad Pro Bold, all caps, as shown:

Center for Information and Communication Sciences
Department of Communication Studies
Department of Journalism

Department of Telecommunications
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IDENTIFYING ELEMENTS: LETTERHEAD & ENVELOPES

University Letterhead

All letterhead and envelopes used for external communications must adhere to a stan-
dard university style. Stationery is printed at University Printing and Duplicating. For
ordering information, call 285-8420.

Size

» ”»
% 81/2"x11
UNIVERSITY.

OFFICE OF THE DEAN (OFFICE OR DEPT. NAME)
COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA
BALL COMMUNICATION BUILDING, ROOM 210

Typography

Address Block: Adobe Garamond,
8.5 pt. over 10.5 pt. leading
Department Name: 8.5 pt. over
14 pt. leading; small caps

Color
Type: Black
Rule in Logo: PMS 199

* example not to scale
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IDENTIFYING ELEMENTS: NOTE CARDS

Note Cards

BALL STATE
UNTITVERSITY.
OFFICETYPE > Office of the Dean
Myriad Pro
Black Condensed College of Communication,
16 pt.

Information, and Media

AN

N\
N\
\ COLLEGEID
Big Caslon Medium
15/18 pt.
This is used with
“Office of the Dean”
cards.
B A L STATE
UNINVERSITY.
Center for Information
and Communication Sciences COLLEGE ID
College of Communication, Big Caslon Medium
Information, and Media 12/14 pt.
This is used with
department-specific
cards.
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IDENTIFYING ELEMENTS: NOTE PADS

Note Pads

OFFICE TYPE
Office of the Dean - Big Caslon Medium
22 pt.
Department of Journalism
OFFICE TYPE
Myriad Pro
Bold Condensed
22 pt.
COLLEGE ID
Big Caslon Medium
College of (] 12/14 pt.
UNIVERSITY ID College of Communication, Information, and Media
Trajan » BALL STATE UNIVERSITY
11 pt., small caps
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IDENTIFYING ELEMENTS: TYPE

Type Palette Philosophy

Each academic unit within the College of Communication, Information, and Media, as
well as the college, will make use of a shared sans serif typeface (Myriad Pro) for most
minor typographic elements. Each academic unit has been assigned a display type-
face that is unique to the unit. Likewise, each unit will share the same serif typeface for
body copy (Utopia).

For other display type elements, such as headlines, titles and type that identifies
the purpose of a particular piece, each unit has been assigned its own serif typeface
(unique display faces for each unit are defined in the pages that follow).

The shared palette, consisting of Myriad Pro and Utopia, helps create a unified visual
identity for the departments and college, making it clear to an outside audience that
these entities are all related under a single college. The unique typefaces assigned to
each department provide those units with a means for creating an individualized look
for the pieces they produce.
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IDENTIFYING ELEMENTS: FONT MENUS-COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA

College Type Palette

SHARED SANS SERIF: MYRIAD PRO UNIQUE DISPLAY TYPE: CASLON CONDENSED
Myriad Pro Black Condensed | Caslon Bold Gondensed
Myriad Pro Bold Condensed | Caslon Black Condensed

Caslon Condensed is used for display

Myriad PrO COndenSEd type that is unique to the content in a
) ) specific piece. For example, Caslon Con-

Mynad Pro |_|ght Condensed densed should be used for headlines in
newsletters and annual reports or col-

Myriad Pro Bl ack lege-specific titles or slogans in fliers,
brochures and folders.

Myriad Pro Bold

Myriad Pro Regular

Myriad Pro Italic

Myriad Pro Light

Myriad Pro is used by the college and
all departments. All minor display type
elements, as well as text type elements
(excluding body copy), make use of one
of the nine weights of Myriad Pro.




CICS

SHARED SANS SERIF: MYRIAD PRO

Myriad Pro Black Condensed

Myriad Pro Bold Condensed
Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Italic
Myriad Pro Light

Myriad Pro is used by the college and
all departments. All minor display type
elements, as well as text type elements
(excluding body copy), make use of one
of the nine weights of Myriad Pro.

16 | COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA STYLE GUIDE

IDENTIFYING ELEMENTS: FONT MENUS-CENTER FOR INFORMATION AND COMMUNICATION SCIENCES

UNIQUE DISPLAY TYPE: DIDOT

Didot Bold
Didot Regular
Didot ltalic

Didot is used for display type that is
unique to the content in a specific piece.
For example, Didot should be used for
headlines in newsletters, or depart-
ment-specific program names in fliers,
brochures and folders; or names of spe-
cific projects highlighted in promotional
pieces (i.e., “Applying for ICS graduate
study,” “Student Social Learning Pro-
gram,” or “Combine your potential with
our results”).
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IDENTIFYING ELEMENTS: FONT MENUS-DEPARTMENT OF COMMUNICATION STUDIES

Communication Studies

SHARED SANS SERIF: MYRIAD PRO
Myriad Pro Black Condensed
Myriad Pro Bold Condensed

Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Italic
Myriad Pro Light

Myriad Pro is used by the college and
all departments. All minor display type
elements, as well as text type elements
(excluding body copy), make use of one
of the nine weights of Myriad Pro.

UNIQUE DISPLAY TYPE: MILLER

Miller Bold
Miller Roman
Miller Italic

Miller is used for display type that is
unique to the content in a specific piece.
For example, Miller should be used for
headlines in newsletters, or department-
specific program names in fliers, bro-
chures and folders; or names of specific
projects highlighted in promotional
pieces (i.e., “Communication Liberal Arts
& Sciences Masters Program,” “Graduate
Assistantships,” or “Debate teams have
banner year”).



Journalism

SHARED SANS SERIF: MYRIAD PRO
Myriad Pro Black Condensed
Myriad Pro Bold Condensed

Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Italic
Myriad Pro Light

Myriad Pro is used by the college and
all departments. All minor display type
elements, as well as text type elements
(excluding body copy), make use of one
of the nine weights of Myriad Pro.
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IDENTIFYING ELEMENTS: FONT MENUS-DEPARTMENT OF JOURNALISM

UNIQUE DISPLAY TYPE: CHRONICLE

Chronicle Bold

Chronicle Semi
Chronicle Roman

Chronicle Condensed is used for display
type that is unique to the content in a
specific piece. For example, Chronicle
should be used for headlines in newslet-
ters, or department-specific program
names in fliers, brochures and folders;
or names of specific projects highlighted
in promotional pieces (i.e., “News Illus-
trated,” “Journalism Graphics Sequence,”
or “Design your future. Write your own
ticket. Picture your success”).
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IDENTIFYING ELEMENTS: FONT MENUS-DEPARTMENT OF TELECOMMUNICATIONS

Telecommunications

SHARED SANS SERIF: MYRIAD PRO
Myriad Pro Black Condensed
Myriad Pro Bold Condensed

Myriad Pro Condensed
Myriad Pro Light Condensed

Myriad Pro Black
Myriad Pro Bold
Myriad Pro Regular

Myriad Pro Italic
Myriad Pro Light

Myriad Pro is used by the college and
all departments. All minor display type
elements, as well as text type elements
(excluding body copy), make use of one
of the nine weights of Myriad Pro.

UNIQUE DISPLAY TYPE: MINION

Minion Bold
Minion Roman
Minion Italic

Minion Condensed is used for display
type that is unique to the content in a spe-
cific piece. For example, Minion should
be used for headlines in newsletters, or
department-specific program names in
fliers, brochures and folders; or names of
specific projects highlighted in promo-
tional pieces (i.e., “Talent Workshop,” or
“Programs in Telecommunication”).
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MAJOR DISPLAY TYPE EXAMPLES: COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA

College: Caslon Condensed

Display type may be defined differently, depending on what type of piece you are
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure,
is defined as the type used to display the title of the program being promoted.

The College of Communication, Information, and Media makes use of various weights of
Caslon Condensed. The type set in Caslon Condensed is highlighted with a yellow box.

INTERN
_()jj/imﬂl}c
0111 &mg

W 72RVC) )

College
of Communication,
Information

and Media
Year in Review
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MAJOR DISPLAY TYPE EXAMPLES: CENTER FOR INFORMATION AND COMMUNICATION SCIENCES

CICS: Didot

Display type may be defined differently, depending on what type of piece you are
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure,
is defined as the type used to display the title of the program being promoted.

College of Communication, Information, and Media

Al Al .
Student Social
. - P .
l.earning Program
Presenting a savvy hire in a toughmarket.
Encouraging leadership skills for the long term.

Giving students a competitive edge.

CENTER FOR INFORMATION
AND COMMUNICATION SCIENCES

CICS makes use of various
weights of Didot. The type
set in Didot is highlighted
with a yellow box.

THE GRADUATE SCHOOL
ATTN: Judy Evans

Ball State University
Muncie, IN 47306-9986

DIRECTOR, CICS
Ball State University
Munciie, IN
47306-9986
BaLl STATE

UNIVERSITY.

College of Communication,
Information, and Media

(A6

Center for Information
and Communication Sciences

\pplving for 1CS

Bei intothe ICS

raduate Study

First, youmust be accepted into the Ball State University Graduate
School and then you must be accepted into the ICS program. The steps
for both of these processes appear below.

APPLYING TOTHE BSU
GRADUATESCHOOL
To apply to the Graduate School, you
should pick upa copy of the BSU
Graduate School Applicationanda
copy ofthe brochure outlining admis-
sion criteria. These are available from
CICS or from the Graduate School.
Turn your completed application and
application fee in to the Graduate OF-
fice (located on Riverside). You should
arrangements to have an official
transcript sent from each school
{except BSU) where you have taken
college-level course work. (Note, the
Graduate School will photocopy your
application and send it to CICS. The
Graduate School will notify you in
writingwhen you have been accepted.
A copy of that letter will be sent to
€ICS and that will inform us of your
admission status,)

APPLYING TOTHEICS PROGRAM

If you would like to discuss the ICS

program, you should make an ap-

pointment with the Associate Ditector

285-1883) and/or stop by the Center
Far

Youwill need to request a second copy
afyour transcripts (from non-BSU
institutions) be sent directly to the
Center.

EXPECTED TIMETABLE FOR ADMISSION

While specific schedules mayvary
by time of year, the Graduate School
can normally process your application
within 10 days to 2 weeks of the time
all information has been received. To
find out the status of your admission
to the Graudate Schoal, you can call
Judy Evans at 285-1285. The Center
normally acts on students admitted
into the Graduate Schoal on a month-
Iy basis once all admission materials
have been received. To inquire about
Center admission status, you should
call Barbara Chauvin in the Center at
285-1889.

NOTE
Previous schools may vary in how
long it takes them to mail a transcript.
You should call the Registrar’s Office
at your previous school to find out
(hm'.rpn]iq' on orderingand payment
aof ipts. Use thead i

to pick upa packet of i
‘admission purposes, you must com-
plete a 1-2 page statement of goals
and submit it to the Center, located

+ at the Ball Communications Building.

in the left-hand margin of this page
when telling a previous school where
to mail the transcript.

Center for Information and Communication Sclences

... CICSNewsletter........

College of Communication, Information, and Media-Ball State University

Next semester, Dr. Steele will be on leave.

Smaller Cla,ss, =
More OppOortunity | e wmime moregoesi e o o

This is @ secondary head-
line for this publication an
three lines goes heres.

Ullummy nulpute rolor-
pero commy nim quip eu-
giate magna feugiatio con
hent ullaorting essit walput
volesequis nibh eum niat
nim iniate velesse magns
feugait wisis adigna fac
cloper se duis

cumm
nulput am volobor se fac- S

cumsandre modipit, volup-
tat, sustincilis autat. Dipit
atincil ut vel deliquat.

Accum ate modolor tis-
‘mod min utpat.

Rat, quiscidui blan ut
iure vullaore conullamet
do doloreratuer ing endio

Wireless Insttute
Finds State Recognition

Ullummy nulpute volor- nim iniate velesse magna
pero commy nim quip eu- feugait wisis adigna fac-
giate magna feugiatio con cumm olorper se duis nulput
hent ullaorting essit vulput am volobar se faccumsandre
vcl?iiqms nibh eum niat modipit, voluptat, sustincilis
nim iniate velesse magna autat. Dipitatincil ut vel del
feugait wisis adigna fac
cumm olorperseduisnulput  Accum ate modolor tis-
am volobor sefaccumsandre mod min utpat.
modipit, voluptat, sustineilis Rat, quiscidui blan ut iure
autat. Dipit atincil canulla-
utvel deliquat. ‘Thisis@  metdodoloreratuer

Accum ate mo- ing endio exercip
lolor tismod min pulied quote etue volore commy
forthe story  nonulput praesse

facip ex enibh enim
goes here ui bla con ute do

quiscidui
dan ut iure vul-
.+ sulputpatum
space. putpatum vert
exercip etue volore commy

etue volore commy  — Jennifer  vullan ersessit ing
nonelput pracsse feckp ¢ | nonulput _praesse o eugiatid dolarper
enibh enim qui bla con | foiperenibhenim  Palilonis  ipsum jure vlpute

ute do consequi et laor-
tin vulputpatum verci exer
susci enim vullan eraessit
ing eugiatisl dolorper ip-

qui bla con ute da dolobore dolorem
consequi ot laortin vulput- dolor ipsustrud ent alitnibh
‘patum verci exer susci enim  sstinim veliquisi,
. Dillan sracsait Ing eugiatial  Im quat, quis el e feu
sum jure vulpute dolobore | 4., rper ipsum iure vulpute  gueros et ut adionsenis adi
dolorem dolor ipsustrud | galobore dolorem dolor ip- &m zerillan henit ut nonul-
ent alit nibh estinim vel- | 04 ent alit nibh estinim lan hendreet ipit milla facin
fquisi. veliquisi henit irit vulluptatem nim
T quat, quisl l ea feu- Im quat, quisl ol ea feu- quist, quat. Duipit laortio
gueros et ut adionsenis | oy er ut adionsenis adi- ese Ullummy nulpute volor
zzrillen. henit Wt | oo o e henit ut nonul- pero commy nim quip eu-
nonullan  hendreet ipit | |3 hendreet ipit nulla facin giate magna feugiatio con
nulla facin henit irit vul- | }oni e wulluptatem nim  hent ullaorting essit vulput
luptatem nim quisit, quat. | guigy quat. Duipit laortio volesequis nibh eum niat
Duipit laortio ese Ullummy | 2o yllummy mulpute volor- nim iniate velesse magna
nulpute volorpero commy | poro commy nim quip eu- feugait wisis adigna fac-
nim quip eugiate magne | Cige magna feugiatio con cumm clarperseduismulput
————————— | hent ullaorting essit wilput ———————
volesequis nibh eum niat Se=WREIESSon page7

S STEELE o1 page 7

D Ry Steeles Pubiihar
Managing Edtar:Scon e
b

mHaringean

i i Dr.Jay i
MickLavelle & Swets Basnet: Desigr Eciears Facuhy A S Achiner:
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MAJOR DISPLAY TYPE EXAMPLES: DEPARTMENT OF COMMUNICATION STUDIES

Communication Studies: Miller

Display type may be defined differently, depending on what type of piece you are
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure,
is defined as the type used to display the title of the program being promoted.

Communication Studies makes use of vari-

ous weights of Miller. The type set in Miller is Communication Studies

highlighted with a yellow box. s GRADUATE
Egd“‘mrémi ASSISTANTSHIPS

Communication Studies

Ball State University Welive in th icatis The ability i
COMMUNICATION WEAVES WORLDS Miincie hiA7308 wellmakes information valuable. Tomorrow’s keaders will be those

: ‘ho con effectivel icate. C Jcation: for

p format peace and for the development and maintenance of healthy rela-

or more nformation, oty

call: 765-285-1882.

DUTIES STARTING DATE
gz

APPLICATIONS A full assistantship requires
icatlons to the enty

directlyto:

Graduate School
Ball State University

- -
Muncie, IN 47308 + Admission to the Graduate Schaol
ominunication i :
For more information, ~ Undergradue GPA cF 275 (an 4.0
scale)
STIPENDS
Grad

about graduate school call:

Liberal Arts and Sciences o

For full consideration, com-
pleted applications should
arrive no later than April 1.

o
Baui\WsTare = \
MASTER OF ARTS i SRR,
; . TARTS e T
-ge of Communication, o con of llanderaduct
- 4 b Information, and Media e A

Offering opportunities to explore

and evaluate the way human mioe
- ‘Bhe;h Messnermr‘ng:bi:epﬂws;lpfor

med CCIM dan; Page 7

communication SII'd[JL‘S IJ(!h'd\"i{}]'

Department of Communication Studies ‘

COMMentary

o 26 Com

at the personal and public levels

O0o.

C
-

-~

| ; Wins
e - : Division I
National

p

Debate Team Wins | i
Nati()n al Champi()nship this publication on three lines goes

Thisis
this publication on three lines

Communication Studies

Ullummy nulpute volompero commy

College of Communication,
Information, and Media

BALL STATE UNIVERSITY
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MAJOR DISPLAY TYPE EXAMPLES: DEPARTMENT OF JOURNALISM

Journalism: Chronicle

Display type may be defined differently, depending on what type of piece you are
working on. For example, major display type in a newsletter is defined as story head-
lines. However, major display type for a promotional piece, such as a flier or brochure,
is defined as the type used to display the title of the program being promoted.

Journalism makes use of various weights of Chron-
icle. The type set in Chronicle is highlighted with a
yellow box.
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Editor speaks out on convergence

BY DICKIE BISHOP
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College of Communication,
Information and Media

Department of

Journa

GRADU

degrees in:

+ Journalsim
+ Public Relations

+ Public Relations Sport Communications

+ Join degree inJournalism/Public
Relations and the Center for Information
and Communication Sciences

The department welcomes students with
orwithout professional media experience
orundergraduate degrees in journalism or
public relations. In some cases, it may be
necessary to enroll in undergraduate cours-
es for professonal development purposes.
Our graduates are prepared for professional
careers in communication fields and ad-
vanced studies at the doctoral level.

o
BaL SR AT

[ ]
lism
PROGRAMS

The Department of Journalism at Ball
State University offers Master of Arts

CONTACTS

Teaching programs require
additional coursesin educa-
tional metheds. See the De-

partment of Secondary, Higher,

‘and Foundations of Education

Department of

Journalism

Secondary Education

AU el Gire L ey, Ve i evel el

where his influence stops.”
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call: 765-285-8200 differentacademic areas through the
OVERVIEW teacher education curriculum. This
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Department of Journalism developingadvising skillfor newspa-
Ball Stare U > _—
Muncie, IN 47306 1t. Ball State he long hist:
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Oremail:
bsujourn@bsu.edu

BSU Journalism Webssite:
S 2 "
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MAJOR DISPLAY TYPE EXAMPLES: DEPARTMENT OF TELECOMMUNICATIONS

Telecommunications: Minion

DEPARTMENT OF TELECOMMUNICATIONS

ERESHMEN.ONLY

TALENT
WORKSHOP

For students who want to work on-camera

TUESDAY, APRIL 4
6 TO 8 P.M., BC200

Please come groomed
and dressed appropriately.
Sponsored by the Dynamite Freshmen Fund

ONLY FOR FRESHMEN WHO DID NOT TAKE PART
INLAST FALL'S WORKSHOP.
SIGNUP NOW IN BC201.

College of Communication, Information, and Media

Department of Telecommunications

TCOMmunity---..

College of Communicarion, Informarion, and ia-Ball State University

I’m In! Indiana Media History Network
Lobbies to Brlng Hollywood to Indiana

Actor Sean Astin (center) poses with TCOM instructor Kath ol D
‘Gonzales and Derek Hammer.

This is a secondary headline for this publication on three lines goes heres.

INSIDE

Teaser toan inside story Ullummy nulpute volor- wvallacre conullamet do do-  dreet ipit nulla facin henit irit

goes here fill the space

pero commy nim quip eugiate
more and more: PAGE 2

‘magna feugiatio con hent ul-
laorting essit vulput voleseq-
uis nibh eum niat nim iniate
velesse msgna feugait wisis
adigna faccumm olomper se
duis nulput am volober se fac-
cumsandre modipit, voluptat,
L sustincilis autat. Dipit atincil
Teaser 1o an inside story ut vel deliquat

gees here fill the space Avcum ate modolor tismod
more and more; PAGE 2 min utpat.

Rat, quiscidui blan ut iure

RogerLavery becomes

newdeal of Callege of

Communication,

Information, and Meida;
E2

Ioreratuer ing endio exercip vulluptatemn nim quisit, quat.
etue volore commy nonulput  Duipit laomtio ese
praesse facip ex enibh enim  Ullummy nulpute volor-
qui bla conute do consequiet  pero commy nim quip eugiate
laortin vulputpatum vercieser - magna feugiatio con hent ul-
susci enim vullan eraessit ing ]aurung essit vulput
eugiatisl dolorper ipsum iure uis nibh eum niat nim iniate
vulpute dolobore dolorem  velesse magna feugait wisis
dolor ipsustrud ent alit nibh  adigna faccumm . clorper se
estinim veliquisi. duisnulputam voloborse fac-
Im quat, quisl el ea feugue- cumsandre modipit, valuptat,
106 et ut adionsenis adiam zz-  sustincilis autat. Dipit atineil
rillan henit lut nonullan hen-  ut vel deliquat.

Display type may be defined dif-
ferently, depending on what type
of piece you are working on. For
example, major display type in

a newsletter is defined as story
headlines. However, major display
type for a promotional piece, such
as a flier or brochure, is defined as
the type used to display the title of
the program being promoted.

Telecommunications makes use
of various weights of Minion. The
type set in Minion is highlighted
with a yellow box.
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SHARED TYPE PALETTE: BODY COPY

3 Levels of Body Copy

Warren Watson, director of the

J-Ideas project in the Depart- STANDARD BODY COPY

ment of Journalism, spoke at R

an international conference on Utopia Regular

newspaper readership Dec. 13 9.5/11 pt., -10 track

;é‘; in Dubai, United Arab Emir- Standard body copy is used in newsletters
Working with two other and other publications with large amounts

international experts, one from of body copy.

Australia, the other from Swe-

den, Watson discussed newspa-

per readership with participants
~napers in Singapore,

© ™donesia,
The secondary education MEDIUM BODY COPY
sequence includes courses D — Utopia Regular
designed to prepare pro- 11/13 pt., -10 track

spective teachers in diverse . .
. . Medium body copy is used when more em-
areas of journalism.

In addition to basic in- phasis is to be given on descriptive text. Used

structional areas, teachers primarily for promotional materials.

must be prepared to teach,

an emphasis is placed on

developing advising skills

for newspapers and year-

' 7 -~well as curricular
T heroom

Ken Dautrich was one of the princi- LARGE BODY COPY
Utopia Regular
pal investigators for a study focusing 18727 pt,
-20 trac
on First Amendment knowledge and Large body copy
. . is used on larger
attitudes of high school students, pieces, such as
posters.

teachers and administrators.
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BYLINES, STORY LABELS, JUMP LINES, TAGLINES

Small Type Treatments

BYLINES
Myriad Pro Bold

A new school year always 9/10.5 pt., all caps
brings about changes and a
myriad of fresh faces. Among
the new faces will be the newly
named dean of the College of
Communication, Information,
and Media (CCIM), Roger
Lavery.

A major concern for the
recently named dean is the con-
solidation of media. News cen-
ters have been fusing resources
for years and journalists are
being asked to do a lot more
with less, Lavery says.

BY MIRANDA MULLIGAN <

STORY LABELS
SUEGESTED MINORS < Myriad Pro Condensed Black
We are up on the age of the
multimedia journalist,” Lavery 12/11 pt., all caps
says, “and academic units that
can produce that type of gradu-
ate will be at the forefront of the
market.”
Lavery, former dean of the
School of Communication at
Northern Arizona University
(NAU) in Flagstaff, Ariz., was
instrumental in the develop-
ment of a converged newsroom
at NAU. Lavery found inspira-
tion to partake in the forward-
looking newsroom project after
visiting CCIM and particularly

| JUMP LINES

seeDEANonpage > < Bold Word: Myriad Pro Black Condensed
| 9/10.5 pt., all caps

Text: Myriad Pro Regular

9/10.5 pt.

Taglines are notes that go at the end of a | TAGLINES

block ofbody copy. - = Myriad Pro Italic
| 9/10.5 pt.
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SHARED TYPE PALETTE: PHOTO CAPTIONS & CREDITS

Photographs

Mike Banas, account executive and intern manager for Ogilvy PR in Chicago, gives
senior PR major Courtney Edmonds advice on streamlining and improving her
portfolio on Friday, October 14,2005 during the Journalism Department’s Alumni

PHOTO CAPTIONS
Myriad Pro Bold
9/10 pt.

PHOTO CREDITS
Myriad Pro Italic

Weekend. Photograph by Amanda Goehlert

What makes a good photograph:
1) Interaction of people in the picture
2) Fill the frame with your subject
3) Large enough head size to be clearly seen
4) High angles, low angles and framing are more dramatic
5) Backgrounds contribute to or detract from content
6) Layers of information in the foreground and/or background
7) Feeling of motion using stop action, pan or blur techniques
8) Simple pictures are more easily understood
9) Sharp focus
10) Subject clearly featured
11) Imaginative use of light
12) Normal contrast: not flat or too much contrast
13) Digital image size:
o Screen resolution is 72 dpi
o Newspaper resolution is 200 dpi
0 Magazine, advertising, brochure resolution is 300 dpi

| 9/10 pt.

Here are a few ideas to en-
courage excellent captions:
1) Captions — which are at
least glanced at by so many
people — are a critical cred-
ibility component. Make

sure names are spelled
correctly!

2) Write captions in active
voice. Avoid passive sen-
tence construction.

3) Tell the reader some-
thing about the photo that
the image itself doesn’t. For
example, avoid telling the
obvious: “John Doe sits on
a chair reading a book.”
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SHARED TYPE PALETTE: LIFTS & QUOTES, GLANCE BOXES

Pulled Quotes and Lifts

Pulled quote | QUOTE/LIFT TEXT
would go here, Ge Myriad Pro Italic
pull quote would 14/17 pt.
go here relating Align multiple lines with text, not quote
to this story. Pul- marks.
Iquote would go
right here later.”
| ATTRIBUTION NAME
job title here

NAME LASTNAME, < Myriad Pro Bold Condensed
T 10/17 pt., all caps

ATTRIBUTION TITLE
Myriad Pro Regular
8 pt.

GLANCELABEL |—» NAME LASTNAME
Myriad Pro Black Condensed = TCOM
14 pt., all caps m Does these duties right here and here and

here and here
B Studying this topic right now

1

GLANCE TEXT
Myriad Pro Regular
10/11 pt.
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SHARED TYPE PALETTE: SMALL IDENTIFICATION

Small I.D.: The Back Page

In some cases, the university, college and/or department will only need to be identified
in a small way on the back page of a piece. Or, this small identification may be included
in addition to larger identification elsewhere.

It is important to note that the University’s policy is that all pieces that are to be distrib-
uted to an off-campus audience should make use of a prominent display of the Be-
neficence shield mark on the front page, excluding a few special circumstances such as
alumni newsletters.

However, when small identification is appropriate, it should be displayed as such:

Department of Journalism
College of Communication, Information, and Media
Ball State University
Muncie, Indiana 47306
765-285-8200
www.bsu.edu/journalism

1

SMALL IDENTIFICATION
Myriad Pro Regular
12/14 pt.

If any of the above lines are unnecessary, simply delete them. If there are additional lines
to be added, do so in whatever order you see fit.
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SHARED TYPE PALETTE: PAGE FURNITURE

Page Furniture

10 spaces

2 College of Communication, Information, and Media

T T

PAGE NUMBER FOLIO LINE
Myriad Pro Black Myriad Pro Regular
10 pt. 10 pt.

Folios may be combined with rule lines or background screens for design reasons.
Also, folios may appear at the top or bottom of a page.

2 College of Communication, Information, and Media

| TABLE OF CONTENTS LABEL

contents labd < Myriad Pro Black Condensed
A one-sentence description of 24 pt.
the story goes right here
PAGE 22

TABLE OF CONTENTS TEXT

Myriad Pro Regular

11/12 pt.

TABLE OF CONTENTS PAGE NUMBER
Myriad Pro Black Condensed
11/12 pt., all caps
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PAGE EXAMPLES

Newsletters PHEENIX
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same philosophy as department- SRETEIETIRITTS o in w e m o | G Bt DO e
specific logo type. All make use of T o

Myriad Pro Condensed, but each

employs a different structure for a more unique look among departments. All
newsletters share a basic typographic palette. But each department uses its own
assigned display typeface for main headlines. The design structure of newsletters
should be different among departments and between individual issues.
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PAGE EXAMPLES

Brochures

COMMUNICATION WEAVES WORLDS

Communication

MASTER OF ARTS

Offering opportunities to explore
and evaluate the way human
communication shapes behavior
atthe personal and public levels

OOQQ

'
L
.

O

Communication Stuc

College of Communication,
Information, and Media

BALL STATE UN]

Liberal Arts and Sciences

College of Communication, Information, and Media

Student Social
|.earning Program
Presenting a savvy hire in a toughmarket.

Encouraging leadership skills for the long term.
Giving students a competitive edge.

CENTER FOR INFORMATION

CI cs AND COMMUNICATION SCIENCES

College of Communication,
Information.and Media

Department of

[ ]
Journalism
GRADUATE PROGRAMS

The Department of Journalism at Ball
State University offers Master of Arts

degrees in:

+ Journalism

+ Public Relations

+ Public Relations Sport Communications

#+ Joint degree in Journalism/Public
Relations and the Center for Information
and Communication Sciences

The department welcomes students with
or without professional media experience
or undergraduate degrees in journalism or
public relations. Insome cases, it may be
necessary to enroll in undergraduate cours-
es for professonal development purposes.
Our graduates are prepared for professional
careers in communication fields and ad-
vanced studies at the doctoral level.

Brochures may be sized
and designed differently,
depending on their pur-
pose. All brochures share a
basic typographic palette.
But each department uses
its own assigned display
typeface for type that
identifies the main focus
of an individual brochure.
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PAGE EXAMPLES

Fliers

THE GRADUATE SCHOOL
ATTN: Judy Evans

Ball State University
Muncie, IN 47306-9986

DIRECTOR, CICS

Ball State University
Munciie, IN
47306-9986

BALL STATE
UNIVERSITY.

College of Communication,
Information, and Media

A6

Center for Information
and Communication Sciences

Applying for ICS

Graduate Study

Being accepted into the ICS graduate program s a two-step process.
First, youmust be accepted into the Ball State University Graduate
School and then you mustbe accepted into the ICS program. The steps
for both of these processes appear below.

You will need to request a second copy
of your transcripts (from non-BSU
institutions) be sent directly to the
‘Center.

EXPEL'I'ED'IIMET#BLE FORAIIMISSIDN

APPLYING TOTHE BSU
GRADUATESCHOOL

Toapplyto the Graduate Schoal, you
should pick up a copy of the B
Graduate Sd‘mnl.\pphcaunnsnds
copy of the brochure out

sion criteria. Th s o
CICS or from the Graduate Schoal.

Turn your completed application and
application fee in to the Graduate Of-
fice (located on Riverside). You should
maks arrangements to have an official
transcript sent from each school
{except BSU) where you have taken
college-level course work. (Note, the
Graduate School will photocopy your
application and send it to CICS. The
Graduate School will notifyyou in

writing when you have been accepted.
A copy of that letter will be sent to
€ICS and that will inform us of your
admission status.)

APPLYING TOTHEICS PROGRAM

1f you would like to discuss tha 1CS
program, you should make an ap-
pointment with the Associate Director
(205-1085) and/or stop by the Center
to pick up a packet of information, For
admission purposes, you must com-
plete al-2 page statement of goals
and submit itto the Center, lacated

at the Ball Communications By A

by time of year, lheGrsdualeS:hool
can normally process your application
within 10 days to 2 weeks of the time
all information has been received. To
find out the status of your admission
to the Graudate srhnuL you can call
Judy Evans at 285-1285. The Center
normally acts on students admitted
into the Graduate School on a month-
Iy basis once all admission materials
‘have been received. To inquire about
Cemerad.mlismn status, you should

call Barbara in the Centerat
285-1889.
NOTE

Previous schoals mayvary in how

long it takes them to mail a transcript.
You should call the Registrar’s Office
atyour previous school to find out
their policy on ordering and payment
of transcripts. Use the address written
in the lefi-hand margin of this page
when telling a previous school where
to mail the transcript.

SEND APPLICATION
MATERIALS TO:
Director of

Graduate Studies
Department of
Communication Studies
Ball State University
Muncie, IN 47306

For more information,
call: 765-285-1882.

APPLICATIONS

Applications to the Graduate
School, as well as catalogs,
may be acquired by writing
directly to:

Graduate School
Ball State University
Muncie, IN 47306

Communication Studies

GRADUATE
ASSISTANTSHIPS

Welive in th The ability t

lImakes i valuable. Vs Ieaders will bethnse
who can effectivel i

d for the and of healthy A

tionships.
DUTIES STARTING DATE

A full assistantship requires August
twenty hours of service sach week.
All graduate assistants should expect  CONCENTRATIONS
to supervise discussion sections of
the basic public speaking course. Students may specialize in cither:
Additional assi include izatic s i

assisting with ouractive programsin
debate and individual events or help-
faculty members with continuing

Communication Development
(OPCD)
OPCD will prepare students for

For more i
about gradute school call:
765-285-1297.

DEADLINE

For full consideration, com-
pleted applications should
arrive no later than April 1.

BAaLl STATE
UNIVERSITY.

College of Communication,
Tnformation. and Media

research. careers as organizational commu-
nication consultants, trainers, and

QUALIFICATIONS dzwlapmsmai Ep?mahs

+ Admission to the Gr hool Liberal Arts

and department. i Seiantas (CLAS)

o1 of 275 (on 4.0 CLAS will prepare students for

scale) further study in a Ph.D. program, im-
mediate entry into higher education

STIPENDS teaching, or a professional communi-

Graduate assistants normally cation career.

receive a stipend and twelve-month
waivers of tuition (incidental fees are
ot waived).

PROGRAM

TOAPPLY
“To apply for an assistantship, you
wﬂlnezd(n submit the follwaing

Assistants workil our

one-yearMLA. di Ity
twelve semester hours (Tour courses)
each semester, selected from de-
partmental offerings and approved

ra page .
your professional or academic writ-

ing
+ three letiers of recommendation

courses in other au-
dents may elect a thesis or a nan-the-
sis option.

+a copy of your 1o Ball
State University Graduate Schoal
+an afficial copy of all undergraduate
transcripts

Informational fliers and other similar
promotional pieces are the only types

of pieces that should be designed with a
similar structure. These types of materials
should exhibit the strongest visual rela-
tionship in order to send the message to

Department of

Journalism

CONTACTS
Teaching programs require

additional coursesin educa-
tional methods. See the De-
partment of Secondary, Higher,
and Foundations of Education
and Teachers College for the
descriptions of these courses
fothe teacher education pro-
gram.

Secondary Education

“A teacher affects eterminty, he can never tell

where his influence stops.”

- Henry Brooks Adams, Historian
ds i roles.
Th tional ing parti in the

inchud designed  area of yearbook or printing houses.

For inf ion about the
Department of Journalism,
call: 765-285-8200

Or write:

Chaimperson

Department of Journalism
Ball State University
Muncie, IN 47306

Oremaik:
bsujourn@bsu.edu

BSU Journalism Web site:
www.bsu.edu/journalism

BALL STATE
UNIVERSITY

College of Communication,
TInformation, and Media

to prepare prospective teachers in
diverse areas of jou

OVERVIEW
Inaddition o

Students experience a wide range o
activities and encounter a variety of
different academic areas through the
teacher education curriculum, This

areas, teachers muilbevaepsmd
to teach, an emphasis is placed on
developing advising skills for newspa-
pers and yearbooks s well ss curricu-
Tar d manage-

varies
1o enter many different areas of the

‘planning
‘ment. Ball State has a long histary
of preparing journalism education
‘majors and is a respected leader

nationally:
THE JOB MARKET

Journalism majors are strongly
encouraged to have a teaching minor
Englishis ane of the recommended

‘minars, but other combinations are

possible. It is expected that mast
teachers vill be prepared to teach
at least one other subject since few
schools have full-time journalism
‘teachers.

At the moment, the job market for
both high school and middle school
journalism teachers is strongin
Indiana. Students who wish to teach
in other states should meet with the
teacher certification officer tofind

journalism profession.
SUGGESTED MINORS

d o take as
many courses as possible in graphic

design, printing technology and
photojournalism. Al of these areas
are related to the daily operation of a
t publication. Public relations
courses are recommended for stu-
dents who are considering work with
a school public relations program.
Secondary educaiton majors are
also required to complete 38-42 hours
of education courses, including the
student teaching experience for cer-
tification. Teacher education courses
and selective retention standards for
the sequence are listed in the catalog.

EXTRACURRICULAR ACTIVITIES
Invalvement in the campus news-

paper, (the Daily News), campus
‘magazine (Expo) and Web product

Ball Boarings) is encouraged sa stu-

out the requis thatstate.
In additiona to teaching positions,
students mayseek positions in edu-

dents will have practical experience
in those areas.

prospective students that these programs
are housed in the same college on cam-
pus. All fliers share a basic typographic
palette. But each department uses its own
assigned display typeface for display type
that describes the specific program-i.e.,
“journalism graphics” or “ICS graduate
programs”-being promoted.
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Folders

Combine your potential... Department of 4o
Journalism
o Information College of Communication, Information, and Media

& Communication

Sciences

This is the
secondary display
type that could ac-
company any piece
and say something
more about the
program.

BaAaLLl STATE
UNIVERSITY.

Wlth our results

College of Communication, Informartion, and Media BAL L@S TATE
UNIVERSITY.

Folders share a basic typographic palette. But each department uses its own assigned
display typeface for headlines, slogans or titles that are unique to that department.



COLLEGE OF COMMUNICATION, INFORMATION, AND MEDIA STYLE GUIDE | 35

PAGE EXAMPLES

Annual Reports

College of Communication, Information,and Media

| Of\| 200405

Department of

Journalism

ANNUALREPORT

O, PO IR

DENNISRYERSON

The ndi anapolis Star

‘With more than 30 years
experience working at
newspapers, on Feb. 15,
Ryerson spoke about the
importance of writing for the reader.

DEANWRIGHT

MSNBC.om

On Feb. 17, Wright

told students that

newspapers, television
"8 and magazines won't

amount to mudh in the future if they

try to compete with the Intemet,

He suggested those media should

embrace the Web.

SUNSHINE WEEK PANEL

As part of a natiorwide effort to illu-
minate citizens’ rights to know about
their government, a discussionwas
held on Mardh 15 to inform students
about access to public information.

AMOS BROWN
Radio One/Indi anapalis
Brown spoke on March

16about the impor-
tance of minority-ori-
ented media and how it
serves a key population segment.

WILL SUTTON
The Raleigh, N.C}
Mews & Obsarver
Deputy managing editor
Sutton stressed the im-

~8 portance of diversity in
the newsroom in his FIR on March 29,

AMY DOCKSER MARCUS
The Wall Street Journal

The 2005 Eugene 5.
Pulliam Mational Writing
Aweard went to Maraus
for her dramatic story,
“Sickness and Health.”

Sports journalists discuss
changes in their field

The internet has proven to be
a valuable tool for sports jour-
nalists and helped expand the
industry, but it does have some
drawbacks, a panel of well-
known professionals in sparts

joumalism said.

“It'sa tool that reporters, like
fans, have had to leam how best
touse,” said Mike Lopresti, a
1975 graduate of Ball State and
a sparts colomnist for Gannett
News Service for miore than 220
years. s I think back, some of
the dangers weren't there, but
some of the advantages weren't
either.”

The evening panel in the Art
and Joumalism Building, which
discussed the future of sparts

dent; Beth Harris, 1987 Ball State
graduate and Los Angeles-based
Associated Press reporter; and
Jeremy Schaap ESPN anchor and
correspondent.

An afternoon panel included
Doria, 5chaap, Indianapolis Star
sports columnist Bob Kravitz and
Sports Mustrated's Don Yaeger, a
1984 graduate of Ball State.

Annual reports are similar to newsletters in that they share a basic typographic palette.
But each department uses its own assigned display typeface for main headlines. The
design structure of annual reports should be different among departments and between

individual issues.
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CDs/DVDs

CDs and DVDs may be
designed differently, de-
pending on their purpose.
All CDs and DVDs share a
basic typographic palette.
But each department uses
its own assigned display
typeface for type that
identifies the main focus
of an individual CD or
DVD.

College of Communication,
Informarion and Media

rtmentnf

Juurnallﬂn

PARTICIPANTS
: Ball State University
knnfer George-Palilonis, Journalism Graphics
Sequence Coordinator
Members of the Advanced Mews Seminar Course

South Florida Sun-Sentinel
Jeff Glick, Managing Editor
Don Wittekind, Graphics Director
Scott Horner, Asst. Graphics Director

College of Communication, Information.and Media

NEWSILLUSTRATED

Dmpping intok elp_ Department of

Joumallsm
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Posters

Department of

Journalism

Howmuchdo
you know about the A

2 '\‘\

First Amendment? «

Ken Dautrich was one of the
principal investigators for a
studyfocusingon First Amend-
ment knowledge and attitudes
of high school students, teach-
ers and administrators. cd
s

]

PRESENTER

Ken Dautrich
Dautrich founded the Center cqpterfor Research

for Survey Research and Anal- Analysis Un

ysis in 1997 with tk
to advance the r

On

opinion in both poli

an

cial science scho

Da is currently 1
rector of the Institute of P
Affairs a nd an Associate Pro-

D

fessor of Political Science. He
ohD. i

litical sci-

A

“ ’ - b A
FUTURE OF THE

PAGE EXAMPLES

Posters may be sized

and designed differently,
depending on their pur-
pose. All posters share a
basic typographic palette.
But each department uses
its own assigned display
typeface for type that
identifies the main focus
of an individual poster.

2006

FRESHMEN ONLY

WORKSHOP

For students who want to work on-camera

TUESDAY, APRIL 4
6TO8P.M., BC200

Please come groomed
and dressed appropriately.
Sponsored by the Dynamite Freshmen Fund

‘ONLY FORFRESHMEN WHO DID NOT TAKE PART
INLAST FALL’S WORKSHOP.
SIGNUP NOW IN BC201.

College of Communication, Information, and Media
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WEB SITES: CONTENT PHILOSOPHY

Content

ma Mera e e=sm -elr]ullrlu“u-., aall :I.al-v-llniwmilr

E E IE E B g mal

E¥]  tvewach B Burremege Waochober o bor e (SR HIHLG ACEMLES wadiomie e Homen! B ogs b Sereiey appls

WO OOELE YJEmALA
| 2 bl
a1

ST annalvar-ns C GSehiwcs

L

,. e
TEay PoavespPasew o8
C“ l . el o aa W e
?U':.]g L “hervem P r%ew, ssmabes =
ST E RN YT TR PR TR EPRC R T L

College of Communication, Information, and Media

|
ALTLITERLIL PR sk

ART R pwlaerlenalE Ak

wihoiig ek ann we v et -l e
sora kel paceln, YEETL

-
eI e Shehiesrap-s - U ke sl
: e nlsm fmnche JEETENT N FTVECTT [ ] ET T

e Akt e s me T

_——l,
= Ymmn-Prbzra I

TR ORI RN
=zl Beoar e

LS LIFT T I |
A Zred aes Boocrame
ST AL A

B 1T ML R e

=M= m SiTrAReE Ao TRehae
Boa n J- el Hoalcs Sopmm
ot e = = w s b orlinsare
calrry e Joh Mwcels Eru.
Saml Shws et in romisTn

= el mal e mew 2
>l SR Tl ke :\- r:'l: (LRl L
o b 1
= sty Eu by
Sal o w e e The d=parem ek e aenal e
. TS e al e b=a “Huim Laea®
ok 1% m-d A The hes -t mpe
LTl | cvanl weme sl L gak
ar form e Computer science students Devid Los (center) and Jeff Cunningham SmErHTnE SF et e iRl ae el
by prasent the elamarts they've develeped for an interactive news B e L
o famr #owh e brozdeast inkerface during MY design class Tuesd ay, February 23, e Ime BOEE.
B %R A 2IZII]55. The class s & mix of C5, t:le:nmmunu:_a bons and jnurnul!:m R o s
design students collaborating to davelop and implement a werking eesugtlCit |
dmgmp el Sme e madel fer Interactive news. Phota amanda Goehlert = s
b Amvmrelon Seenor by ETACTE TN Y TFR

wamatd bW il e wa w

|

= “mr H-n T=re=r Par=a e Bie Ca e Hema
i a o U] ol = e B ] 1 i

ek
S A Fts Lo ST, ANz 01 Tha W aTh WEsarhars M 8 Sedy kn Sarelra-ali azo b feesn of
fozosod on Firaz amondm et aeezrzneis 2ma g hizh scheod wzzadicu-uw 'l-'I'I:-nug'u:\ ]

cCoZaenze, k2l wIrs and 2dmnisTibons. M0 epoak T Bal Sm oon SerketrA crenwen MOER..
emEmaIIe night M2EE .

FAT e dmper otk e
Slaaoalccbiong nom genlchic = Tar ok alal
Sl asIrd mone than £223.230
Hec ot

All units will structure their Web sites like the one seen above. The following rules will
apply to how content should be displayed:

1) All unit flags except for the college flag will span the width of the middle column.
The college flag (seen on the next page) will span the width of both the middle

and right-hand columns.

2) Content in the middle column should be news content that is regularly updated.

3) The photo presentation that is seen directly under the unit banner should be a flash
slide show containing 10-15 images that are regularly updated.

4) Content found in the right-hand column is left to the unit head’s discretion and
should make use of a grey screen behind.
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WEB SITES: BANNERS & HEADERS

Banners & Headers

@ Safari File Edit
L $ls)

:] @ [E e/ fbsuadu feimg

CID Discover Ca..enter Home Eyetrack ill - Homepage Manchester _..es For Sale TEACHING VACANCIES Welcome to Element K

View History Bookmarks Window Help

CCIM: College of Communication, Inform:

Calendar  Site Map Contact

E R S 1T TY

GOOGLE SEARCH

o College of Communication,

=2 g < UNITTOPPER
Information. and Media

OR, SEARCH
SPECIFICALLY FOR:
"Chnnse one &

.Acndemiu
O Bachelor's Degress
O Master's Deqgrees

See the Progress on

ommunication and

O Minors Media Building
A Internships The Communication and Media

Building will open for classes in
Fall 2007. MORE...

O Centors and Instibates
O Cur Mission
3 Eaciilty

Accomplishments

Bloogers and

. odoosters

“ A Trroughout the schoal
year, these College of

Communication, [mformation, and

A People Directory
0 Contact CCIM

0O CCIM MNewslettars
O Faculty Handbook

Collece of
Comrmunication,
Infermatien, and Media
Eall Cammunication

Compuber science students Oevid Los (center) and Jeff Cunningham

present the elemants they've developed Tor an irnteractive news
broadcast interface during MY design class Tuesday, February 23,

2006, The class s a mix of L5, telecommunicatons and journalism
design shudents collaborating to davelop and implemant 3 werking

madel for interactive news. Photo by Amanda Goehlert

Media studerts will be explaining
with worde, photos, audic, and
wideo what it i like to be a Ball
State shudent. MORE

HEADERS

Biuilding

Ropom 210 pe &
! High-definition film connects students to ndustry protessionals,
Muncie, 1M 47306 lah-cetniion 2 shidents ol B

5] jgres April L3
USA remisres fpril
Phaone: (765) 285-6000

Fox: (765) 285-6002
coim @bsu.adu

Telecommunications

ball Skate named TV School of the Yesr' st statewide competition

CCIM has payed a

mazgar rae in Ball K ‘

State's |Communication

[ICOM] Inlciative, which IS Beinging nev
VISIBINTY T0 INIANG IN ChE rea or
digital masa CoMEnt. Leam more
about [EOM.

o

Web sites are different from printed pieces in that there are specific typographic styles
that are dictated by the content management system put in place by the university.
Thus, there are very few visual elements that we as a college and individual departments
have control of. Although we do not control the type design and style for the main top
and left-hand navigational structure, static text and text links, we do control the look
and feel of our own unit toppers, headers and page structure (all labeled above). And, of
course, we choose what kinds of content are displayed on our sites.

Ball State Uniwersity
2000 W. University Ave.
Muncie, TN 47306
Copyright & 2006

Legal Information

Ball State student newspeper wins national awards

; S onaBal Skate faculby

Employment Ball State class to produce news graphics for Interactve television
W Mumbers
. ' Comimunications helps with Sallie Mae media confere nce

“=img Grant County's current, Fubire
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Banners & Headers

College of Communication,

Information, and Media

Unit flags should be styled as seen
here. The college differentiates
itself to create a hierarchy.

Journalism

College of Communication, Information, and Media

&

College of Communication, Information, and Media

Two levels of headers exist. The
larger header is used only for
headers that appear in the middle
column. The smaller header is
used for headers that appear in the
left and right columns.

o )
Communication' s
\J Units should request that these
Stu d Ies headers be made by Jennifer

George-Palilonis. They will then be
provided to University Commu-
nications to be uploaded into the
content management system.

College of Communication, Information, and Media

Telecommunications

College of Communication, Information, and Media
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SPECIAL PROGRAMS: J-IDEAS, SES & NEWSLINK INDIANA

Special programs

It is understood that departmental units may be home to special programs and projects
that may need more latitute when it comes to design style. J-Ideas and Journalism Work-
shops, for example, cater to a very specific audience with very specific cotent, and they
frequently develop unique design styles on a yearly basis for programs that they host.
Likewise, is a news source, and too much identification with the college or university
may send the wrong editorial message.

However, it is recommended that these types of special programs adhere to the styles
outlined in this guide whenever possible. For example, when making use of a sans serif
typeface that is not necessarily specific to any unique logo or program style, it is recom-
mended that these organizations make use of Myriad.

Likewise, it is important that unless it is not appropriate, the university and college iden-
tification styles be strictly adhered to by these programs. Please refer to those pages in
the style guide that deal with these topics for reference.
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Credits

This style guide was developed in the spring of 2006 by Jennifer George-Palilonis, jour-
nalism graphics sequence coordinator.

Several rounds of prototypes and a number of type combinations were reviewed by
Dean Roger Lavery, department chairs Nancy Carlson, Glen Stamp, Rayford Steele, and
Marilyn Weaver and a special interest group formed to advise the dean on college style
concerns. This committee consisted of Ken Heinen (Journalism), Lori Demo (Journal-
ism), John Dailey (Telecommunications), Peggy Byers Fisher (Communication Stud-
ies), James Needham (Telecommunications) and Barry Umansky (Telecommunica-
tions).

This version of the style guide was submitted on July 1, 2006.



